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[T 8,071,985| 16,046,322| 8,142,306| 14,845,109 48,005,722| | 8,608,725| 15,691,200| 8,165,027| 16,470,072| 48,935,033
oIl 338,618|  623,020| 328,333| 665845 1,956,716 327,120| 635,408  356,918| 792,731 2,112,177
R 73,846) 140,216 80,480 167,619 462,161 68,226| 138,898 85,275  198,083| 490,482
=] 73,844] 140,688 78,219| 164,659 457,410 68,616] 131,268 77,810] 182,031 462,755
SR 168,174|  295,801| 144,287  277,066] 885,331 150,088  290,283| 143444  301,044| 894,759
TR0 50,788| 105,831 50,087| 110,851 357,457 16,698 102,020 62,521|  160,418| 371,687
LT R 66,635 123,63 65081 148,235 404,485 60,072| 118,741 66,901  157,610] 404,227
R 120,699  221,672|  118,978|  250,251| 711,600 107,919  204,638| 115057 261,002] 689,516
EA 203,003|  371,099| 186,919|  373,757| 1,135,678 180,097|  339,133|  178,729]  394,757| 1,092,716
AR 135,207|  256,571| 125,317 250,381 767,476 121,212  233,550| 120,429  262,852| 738,043
PYRE I 136,604|  244,038| 125,880  247,980] 754,601 124,000 227,126|  122,421|  264,729| 738,295
15T IR 538,551| 987,098 498,510|  854,554| 2,879,616 517,351] 925,029 472,190 923,362| 2,837,932
FEEIR 467,088|  841,187| 425308  739,788| 2,473,371 442,146|  792,795|  404,386|  804,079| 2,443,406
e 1/128,686| " 2,067,795| 678,001 1,330,702| 5,505,184| | 1,126,158 2,018,442|  833,064| 1,453,071] 5,531,635
2 | U 707,724] 1,261,640]  674,435|  998,089| 3,641,888 669,333| 1,199,925|  629,028| 1,079,418 3,578,601
[T 139,518|  264,652]  140,210] _ 296,85] _ 840,865 129,747|  253,426]  138,375|  318,772| _ 840,320
LR 69,118| 127,165 61,463 134,292| 395,068 61,784] 119,331 64,848|  150,570] 396,533
Ol 84,038) 139,420 69,108| 138,792 431,358 75,956| 135,519 71,214 155545 438,234
IR 52,904 93,264 17,921 96,894| 290,083 47,811 89,470 48,381  105,601] 201,293
ITENT=) 56,792 91,421 54,827|  103,867| 309,907 51,500 90,059 51,050| 111,765 307,473
=] 130,829|  244,310]  132,185|  262,139] 769,163 120,526|  234,333| 130,739  282,254| 767,852
T 134,821  238,287|  124,505|  247,169| 744,782 129,921|  230,872|  128,307|  274,508| 763,608
) R 247,814 A64,177| 242,012 462,116 1,416,119 225,269 435,141 234,270  498,463| 1,393,143
AR 505,407| 1,031,753 500,799  810,206| 2,938,165 519,805| 958,625 A476,486| 878,782| 2,863,698
CmiR 133387318, 155|114, 321|006, 726 674,499 113683] 307,735 115,307 240,808| 677,622
TR R 109,209 183,434 87,407  159,905| 539,955 98,411 178,613 88,577|  173,158| 538,789
AR 194,019  305,650]  157,390] 295445 952,504 189,958|  316,082|  166,537| 342,739 1,015,316
KR 660,168| 1,109,205|  576,050| 965,250 3,310,682 665,804| 1,143,582  595,705| 1,113,430 3,518,521
i IR 361,521 647,180  342,648| 637,510 1,988,859 367,477| 675,864  369,613| 733,811 2,116,765
SR 88,102 148,161 81,667| 169,075 487,005 89,836| 158,513 91,612  196,829| 536,790
TR 57,039] 104,196 57,481  121,953] 340,669 54,624] 106,197 64,120|  140,933| 365,883
R ERR 34,994 65,108 31,901 72,178| 204,521 33,384 63,896 33,481 79,834] 210,595
=Y 42,210 77,212 38,789 90,743| 248,984 38,390 73,311 38,993 97,353| 248,077
[aTN=) 131,963|  222,161|  107,003| 226480] 687,607 128,491  222,026] 111,859  253444| 715,820
=11 131,963|  222,161|  107,003| 226480 1,053,911 128,491  222,026| 111,859 253444 1,077,888
=] 841,668) 152,795 76,758 180,823| 495,044 78,803 149,983 §2,560|  208,608| 520,153
T a2,121 79,615 1,242 97,474] 260,482 20,411 80,196 44,563|  107,657| 272,827
61,163 115,198 55,048| 121,195 353,504 56,991| 113,320 57,381  134,955] 362,650
80,187| 151,847 78,490|  173,391| 483,915 76,283 153,821 §4,032|  200,030] 515,069
41,062 76,823 10,318 93,954 252,157 38,234 77,430 43,242 107,578] 266,484
362,663| 625,114  290,167| 577,006| 1,855,850 369,064| 652,041 316,672 672,159 2,009,936
53,139 92,11 16,575 101,671] 293,526 52,078 91,558 50,430| 115,166 313,132
78,613 143,419 78,616| 175,584 476,292 77,380] 149,157 B6,431|  200,888| 513,856
110,978| 196,430 99,314|  219,605| 626,327 109,983|  202,358|  109,071|  247,115] 668,557
H1R 69,556| 127,911 63,016 147,285 407,828 65,926| 128,104 68,479| 169,113 431,622
il R 63,689| 118,357 60,447| 140,233 382,726 62,240] 123,774 66,117| 159,502 411,723
RV §9,338) 167,386 §9,093( 310,630 557,347 83,857 179,857 §6,219("""330,196] 602,129
SO U 113,157] 189,415 89,728|  152,514] 544,814 109,018| 190,639 89,403  157,351] 546,441
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